FEDERAL TRADE COMMISSION
WASHINGTON, D.C. 20580

THE CHAFMAN

June 11, 2010

The Honorable Mary Bono Mack
House of Representatives

104 Cannon House Office Building
Washington, D.C. 20515

Dear Representative Bono Mack:

Thank you for your June 10" letter. | appreciate the opportunity to clarify our project on
the future of journalism and the misunderstandings that have arisen in connection with the
discussion draft that was posted on the FTC website in late May. To begin, let me assure you,
the FTC has not endorsed any policy proposal, and no one at the FTC has proposed,
recommended, or endorsed any of the ideas in the discussion draft. (Please see the enclosed
press release dated June 4, 2010.)

This project continues a long tradition in which the FTC has studied and reported on
important issues as diverse as health care competition, behavioral advertising, patent reform, and
the marketing of violent entertainment products to children.' Similarly, the substantial changes
occurring in the marketplace for news warrant serious examination of issues that may affect
news markets, competition, and consumers. Our practice is to solicit a wide variety of views,
especially recognizing that a diversity of viewpoints in news is vital to an open democracy. We
then analyze everything we have learned and often prepare a report. Accordingly, in the future
of news project, to date we have held two workshops to gather facts about the current state of the
news industry and to collect various proposals concerning the future of journalism. On June 15,
we will hold a third and final workshop, to sift through the policy suggestions and separate the
wheat from the chaff.

To facilitate the upcoming workshop, the May discussion draft compiled (albeit
inartfully) policy proposals from a wide of variety of people who have spoken at our workshops
or written books, reports, or articles about this issue. From my perspective, any proposals to
impose taxes that would fund journalism are nonstarters. I also oppose any proposal that would
allow any government influence, bias. or control over journalism, or that would favor any
particular news platform (like print) over another (like blogs). Indeed, as Rupert Murdoch, the
keynote speaker at our first workshop, stated, “[w]hat is most important is that the news industry
remains free, independent, and competitive.””

"The FTC’s authority for these reports and studies derives from Section 6 of the Federal Trade Commission Act, 15

? Future of Journalism workshop, Dec. 1, 2009, Tr. at 57-58, available at
www fic, gov/opp/workshops/news/transcripts/091201 transcript.pdf.
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Finally, like many of our workshop participants, from Rupert Murdoch to Arianna
Huffington to blogger Danny Sullivan to Josh Marshall of the online news site Talking Points
Memo, 1 believe this topic is in large part about the future of democracy. Journalism that holds
government, business, and other institutions accountable to their communities is only possible
through a free and robust press. The changes we are seeing in journalism will affect how we
govern ourselves, not just the profits and losses of various news organizations.® It is in this spirit
that we are conducting our inquiry into “How Will Journalism Survive the Internet Age?”

Once we have concluded our fact-finding, we hope to release an analysis of this issue in
the fall. I believe you will find that analysis in accordance with the principles of First
Amendment freedom of the press outlined in your letter. I am happy to discuss these issues with
you at your convenience.

Again, thank you so much for giving us the chance to clarify any misunderstanding or
misinformation about our future of journalism project.

Sincerely,
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Enclosure

’ Opening Remarks of Chairman Jon Leibowitz, Future of Journalism workshop, Dec. 1, 2009, Tr. at 12, available at
www.ftc.gov/opp/workshops/news/transcripts/09120 I transcript.pdf.
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B Federal Trade Commission
j Protecting America's Consumers

For Release: 06/04/2010

FTC Corrects Misinformation on Journalism Workshops and "Discussion
Draft": Ideas are Compilation, not Recommendations from Agency

The Federal Trade Commission has hosted a series of workshops on the Future of Journalism: “How Will Journalism Survive
the Internet Age?” Panelists have represented a wide range of views from bloggers such as Search Engine Land and BlogHer
to online publishers like ProPublica and the New Haven Independent and traditional media companies such as News Corp.
and The Milwaukee Joumnal-Sentinel.

On May 24, the FTC released a staff discussion draft in advance of the next workshop on June 15. The discussion draft
collects proposals and public comments articulated during previous panel conversations and in reports and articles about the
future of journalism. The staff discussion draft states:

“[TIhrough this document, we seek to prompt discussion of whether to recommend policy changes to support the ongoing
reinvention of journalism, and, if so, which specific proposals appear most useful, feasible, platform-neutral, resistant to bias,
and unlikely to cause unintended consequences in addressing emerging gaps in news coverage.”

The FTC has not endorsed the idea of making any policy recommendation or recommended any of the proposals in the

Recent press reports have erroneously stated that the FTC is supporting and proposing some of the public comments (for
example, taxes on electronic devices, favoring one medium over another).

The discussion draft and workshop info can be found at the FTC website: hitp:/iwww fic.govioppliworkshops/news/index.shimi.

MEDIA CONTACT:

Peter Kaplan
Office of Public Affairs
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